
 

H - pretty cool we can monitor that stuff pretty well now 

 

  

Understanding Social Media ROI (Excerpts) 

Aligning Social Media with Your Brand Image and Strategy for Maximum Profit 

 Benchmarking advertising on social networks vis-a-vis other conventional media 

 Assessing how social media participants self-select to what is important to them 

 Developing your products and brands to promote them to a wider audience using SMM 

 Capturing the audiences' attention using social media - tips and techniques 

 Case Study: Uncovering how Sessions College uses social media to support different brand attributes 

 Case Study:  Analyzing how Huggies generated significant revenue through an integrated traditional and social marketing campaign 
(Facebook) in Hong Kong 

 Break Out Exercise: Brand attributes and preferences - How do consumers value brands & build relevance 

Differentiating Influencers, Individuals, and Consumers and Analyzing how their Behavioral Patterns Affect your 
Social Marketing 

 Understanding and applying the Message Value Framework 

 Integrating social media channels for B2B and Consumer Brands 

 Addressing the 6-Step process to designing and executing a social marketing campaign 

Facebook Analysis 

 Understanding the three key components to Facebook social marketing 

 Using Facebook Message Analysis 

Getting the Right message to the Right Audience in Social 

 Audience segmentation in social - paid and unpaid 

 Multi-variant messaging and effectiveness  

 Paid media and consumer modeling 

Measuring Your Social Media Marketing (SMM) Effectiveness and ROI 

 Developing a social media engagement measurement framework 

 Introducing social marketing ROI 

 Understanding what is return on marketing investment (ROMI) 

 Learning the ROMI Continuum and how it can help your organization 
 Analyzing the 8-Step Process of social marketing ROI 

Testimonials  

"“The best training that I have 

had in a long time” 

POST MALAYSIA 

“Your course provide an 

awesome opportunity to 

enhance our knowledge and 

great networking” 

VODAPHONE 

“Session content is great” 

NESTLE 

Registration is $SGD 995 / $USD 850 per attendee; 10% off Early Bird for Teams of 3 or more.  

Invoicing and Company Checks require 2 weeks processing. Enquire at ProRelevant.com/Workshops 

The Presenters - Steven Groves / Guy Powell 

Social marketing is about aligning 

the social presence with business 

outcomes.  If we connect the two, 

measureable results will follow. 

Co-authors and associates, Guy & 

Steven have written most recently, ROI 

of Social Media:  How to improve the 

return on your social marketing 

investments.  Available wherever books 

are sold. 

Their methods are based on sound 

strategic, tactical and financial 

concepts.   

http://roiofsocialmedia.com/
http://roiofsocialmedia.com/


 

 

Results.  

Immediate. 

Actionable. 

 

Attendees Learn Social 

Marketing Strategy & ROI  

APPLY / USE IMMEDIATELY 

 The basics of social media marketing 
strategy development 

 How social media fits in with the 
consumer purchase decision process 

 Optimize your Facebook marketing 

 Get LinkedIn Groups to work for you 

 Segmented audience messaging  

 Building an effective influencer program 

LEARN 

 How to improve your marketing mix to 
drive increased revenue, profit and 
market share 

 Master essential Social ROI tactics 

 Real case studies  

 The ROI and effectiveness across your 
entire marketing mix 

 Learn the latest techniques to optimize 
efforts in launching new products 

 The type and quality of data needed to 
improve social marketing results and 
support better decision-making 

 

Since 2005 ProRelevant and InsightAsia have 
been partners in market research and analytics, 
working together on projects around the world.  
We are pleased to support workshops for 
professionals that help maintain and enhance a 
strategic data driven marketing in global 
markets. 

 

 

  
 Presented by Insight Asia 

Discover the Difference  
Between Information and Insight 

What % of your spend is in social media today?  

In order to get your social media strategy right you have to understand the key 

components of social media, how they work together and how you can measure their 

success in driving value for the company.  

With the world of social media still changing almost daily, you want to be one step 

ahead and in order to get there, you have to understand how to create the right social 

strategy that drives the best return on your social marketing investment.  

This 1-day workshop will help your company achieve the return on social media 

investment you are looking for. 

Why is ROI of Social Media important? 

Social media is now the highest performing media channel marketers can take 

advantage of.  It requires a new approach to building a comprehensive marketing 

strategy that meshes with existing and traditional media channels.  Metrics and ROI go 

hand in hand with building an effective social media strategy. 

This workshop will discuss key elements of building a social media strategy and then 

provide a series of critical measures that can be used by the marketer to make sure 

the strategy execution is delivering as planned. 

Social Marketing ROI 
for Marketing Professionals 

Early Bird Registration Available Until November 1! 

 When – Monday, November 19, 2012 / 9A to 5P 

 Where – Intercontinental Singapore / Singapore 

 Registration – ProRelevant.com/Workshops  

                 or call InsightAsia at +65 (6338) 4780 

 


